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AGENDA

About PPS and Placemaking
Power of 10
What makes a great place?
Measuring Success:
* The porch at 30t Street Station
* Foro Lindbergh, Parque Mexico, CDMX



WHERE WE HAVE WORKED
Since 1975

Projects & Training
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43 countries, 6 continents,
50 US states, 7 Canadian provinces,
110 major cities, 3,000 communities

40 Years of Placemaking



“Placemaking is an overarching idea and a hands-on
tool for improving a Neighborhood, City or Region.
It has the potential to be one of the most
transformative ideas of this century ”

—Metropolitan Planning Council



“Placemaking is a community-led process that inspires
people to organize their block, neighborhood, downtown,
city, around public spaces. Placemaking leverages local
assets to enhance a community’s sense of place,

improves its social vibrancy, and can foster economic
growth.”



“It’s hard to create a space that will not attract people, what is
remarkable, is how often this has been accomplished.”
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“It’s hard to create a space that will not attract people, what is
remarkable, is how often this has been accomplished.”
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PLACE-LED /
COMMUNITY-BASED

PROCESS
DEFINE PLACE
stakeholder Roles IDENTIFY STAKEHOLDERS
Advise/Suggest v
Bring Additional Resources  EVALUATE SPACE
lmplement & Mantain IVENSIERISSUES
2y PLACE VisioN

Expert Roles ) v
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Facilitate 'l ; ¥ EXPERIMENTS
Design & Implement I/ v
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Outcomes
Ewpowers Communities

AtHtvacts Pavtwers, Mowey &
Cveative Solutions

Design Suppovts Uses
Solutions ave Flexivle

Engagewment &
Commitment Grow

Self-managing
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POWER OF 10

10+ MAJOR DESTINATIONS
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Destination

10+ PLACES TO GO



POWER OF 10

10+ THINGS TO DO
LAYERED TO CREATE SYNERGY



WHAT MAKES A GREAT PLACE?

ACTIVITIES

> SOCIABILITY

PLACE

_ ACCESS &
U R LINKAGES

COMFORT
& IMAGE
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MEASUREMENTS INTANGIBLES KEY ATTRIBUTE

| LINKAGES




Welcoming Entrances

Garden Grove Bl

MAIN STREET _

Garden Grove, CA




Narrow vehicle lanes ¢ Buffers between pedestrians
and vehicular trafflc
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Avenida 16 de Septiembre— Mexico City, Mexico



Wayflndlng

Lafayette, LA






Improving challenging connections

Birmingham, Alabama



KEY ATTRIBUTE INTANGIBLES MEASUREMENTS



New Orleans, LA










KEY ATTRIBUTE INTANGIBLES MEASUREMENTS
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Play equipment ® Food vendors e Seating
optlons e Water dlsplays and fountalns
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Pearl Street — Boulder, Colorado



Fun seating
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Hammock Grove - Governor’s Island, NY
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Copenhagen, DE




MEASUREMENTS

INTANGIBLES

SOCIABILITY

KEY ATTRIBUTE
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THE PORCH AT 30t STREET STATION
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ONE YEAR OLD & ALREADY..
250 m 13,500

places to s" gourmetfood al fresco lunches ELEY

trucks pop-up beer

farmers’ garden patrons
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habitat 68
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planned musical imoromntu niano rhansodies  Tr€€ at noon University City
art openings performances el P concertgoers District
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REGIONAL




Thank You!
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